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(57) Abstract: A system (1) for advertising offers, which can be presented by advertising objects (7, 8, 9, 10), which are shown 
on an advertising surface (6) erected at a certain location, has input means (11) which are assigned to the advertising surface (6) 
and which are provided for inputting visitor information, while, additionally, evaluation means (24) are provided which are used for 
evaluating the visitor information input by the input means (1 1) and received by the evaluation means (24) and for generating result 
information which represents a measure for the commercial effect of the advertising objects (7, 8, 9, 10) and which can be output by 
output means (25). 


